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Funds raised support

vulnerable children

in Cambodia



THE BIG TOMMY MORE
CHARITY MARKET

A B O U T  T H E  M A R K E T The BIG Tommy More Market invites

stallholders to participate in our 2020 Charity

event to raise funds for vulnerable children in

Cambodia. This is your opportunity to market

your product to students, alumni and Chapel

Community at Tommy More.

 

Funds raised from the event will go directly to

the Arrupe Centre and Lidy House in Cambodia

(a partner institution of St Thomas More

College) that provides care, education and life

skills to children who are disabled, often as a

result of landmine accidents or live in vulnerable

family situations.



DETAILS
VENUE:

ST THOMAS MORE COLLEGE FRONT CARPARK, 48 MOUNTS

BAY ROAD, CRAWLEY

 

DATE:

SUNDAY 8 MARCH 2020, 10.00AM – 2.00PM

 

FEES:

SINGLE 3X3 UNPOWERED SITE: $50

 

CONTACT:

ROBYN BIRKIN, MANAGER OF MARKETING AND ALUMNI

RELATIONS, ST THOMAS MORE COLLEGE

R.BIRKIN@STMC.UWA.EDU.AU

Please note

This is an outdoor event. Sites without a marquee will be exposed to the

elements. The event will still run if rain is forecast. Cancellations must be received

21 days prior to the Garage Sale in order to receive a refund.

 

Stall Guidelines: stallholders must provide their own signage, tables, equipment,

marquees and sandbags for anchoring and other requirements. Vehicles must be

offsite by the designated time and all marquees must have appropriate weights

to hold the marquee safely and securely. 

 

Food Guidelines: Only fresh quality food products are to be marketed and sold.

All food products must be sold in accordance with WA food preparation and

handling requirements. At this stage prepared food items (

 



STALLHOLDERS

PUBLIC LIABILITY
All applications must include a current copy of Public Liability Insurance. 

 

 

EVENT APPLICATION PROCESS
Read Rules and Regulations

Apply Online (and upload Public Liability Insurance)

Response will be received within 2 weeks of application, and if successful, will

include a tax invoice which must be paid within 30 days.

Cancellations must be received 21 days prior to the event

Event bump in and bump out will be sent 14 days before the event

 

 

SELECTION CRITERIA
Priority and preference will be given to:

Alumni, student and community businesses

Local businesses

Handmade artisan products

Independent consultants/multi-tier marketing sales/direct sales will be limited



MARKETING
SOCIAL MEDIA
The event will be promoted on the St Thomas More College Facebook and Instagram Pages as well as listing the

event on various event websites. Stallholders are welcome to post on the event page promoting their products

and services, although Tommy More will also ensure you’re appropriately promoted.

 

WEBSITE
If you have any photographs of your products and a logo, please email them to r.birkin@stmc.uwa.edu.au to be

included within the event web page.

 

MAXIMISE YOUR EXPOSURE
Promote on your social media channels multiple times.

Ensure your stall has adequate signage, clearly displaying your business name, social media handles, and any

details of where people might be able to find you after the event (e.g. business cards).

 



TERMS AND CONDITIONS
Electrical and Gas Safety

All electrical equipment must be tagged in accordance with the requirements of AS3760-2000. Electrical

cords/leads should not cross access ways and must be carefully secured. Any stalls requiring electricity must apply in

advance to St Thomas More College (charges apply). Electrical sites will be limited.

 

No gas appliances are to be used on site without the express approval of the Event Organiser

It is the responsibility of the vendor to ensure equipment is not faulty, is in date and is compliant.

 

Sale of Food and Products

Food vendors will be required to conform to minimum safety and food standards and hold a food licence

registered with the City of Perth. This must be displayed for the duration of the event. Vendors are not permitted

to supply or sell alcohol at the event.

 

Trade Requirements

 

Attendance

Attendance at the event will be signified by payment of the participation fee. 21 days’ notice is required for a

refund if unable to attend. 

 

Trading Times

Vendors must be set up and ready to trade by 8.45am on the morning of the event and vehicles must be removed

from the front car park by 8.30am. Parking is available across the road at the University of Western Australia Sport

and Recreation Centre.

 

Stalls must continue to trade for the duration of the event. If items are sold out, structures must remain erect until

the conclusion of the event.

 

 

 

 



TERMS AND CONDITIONS
Site Structures

All equipment and infrastructure must be provided by the vendor, and securely weighted to the ground with

sandbags or water containers to avoid possible risk of injury. As the ground is concrete, spikes are not suitable.

Vendors must confine their stalls to their designated areas and all pathways/thoroughfares must be kept clear.

All signage must be directly related to the products being sold or promoted as outlined in the application. Stalls

may not be shared across multiple businesses or sub-letted.

 

Site Location

The BIG Tommy Market will be held in the front car park of St Thomas More College at 48 Mounts Bay Road,

Crawley.

 

Successful applicants will be notified of their stall location 14 days prior to the Market. The College will not accept

requests for preferred locations unless there is a genuine and logistical reason why their stall must be located in a

particular position.

 

The College reserves the right to make last minute changes to the event plan, in the best interests of stallholders and

patrons.

 

Site Cleanup

Following the event, stallholders must dispose of any rubbish and ensure that the site is left clean and tidy.

 

Competitions

Raffle tickets may not be sold nor competitions run at the event unless approved by the Manager of Marketing and

Alumni Relations.

 

The College will run a master raffle, and stallholders are encouraged to donate an item for this.

 

Public Liability

It is a requirement that stallholders hold and provide a copy of current Public Liability Insurance.

 

Access

 

Traffic Management

Vendors must remove vehicles from the set up area by 8.30am, and vehicles are only permitted to return at 1.00pm.

Stallholders must comply with all requests and instructions from the Manager of Marketing and Alumni Relations.

 



THE CAMBODIA
COLLABORATION

What are you raising funds for?

We support two ventures in a Cambodian Province called Battambang.  Both ventures come under the auspices of

the Apostolic Prefecture of Battambang, administered by the Jesuits and currently under the leadership of Bishop

Kike.

 

The diocese has a number of action areas including pastoral accompaniment, education, agriculture and rural

development, support for people with disabilities, improving health, and the promotion of Cambodian culture.

 

The first venture is to get disabled and landmine affected children to the Angkor Wat International Half Marathon

where they compete over various distances in wheel chairs and on crutches.  The event is held in support of those

affected by anti-personnel devices.  It gives the children a much needed lift and assists in keeping the government

on track to clear the country of landmines by 2025.

 

The second venture is to assist with the funding of the Lidy House Welcome Centre (Lidy House).  This is a home

for vulnerable young people who, without the assistance of the Prefecture, would be destined for unemployment or

precarious employment with the increased risk of falling into the hands of people traffickers.

 

Facts about Cambodia 

Cambodia is one of the poorest countries worldwide, ranked 139 out of 187 countries by the human development

Index (United Nations). During the regime of the Khmer Rouge (1975-1979), at least a quarter of the population was

killed:

• 75% of teachers

• 96% of university students

• 67% of school students

As a result, currently 40% of the population is under 18 years of age. 

 

A high number of landmines remain from the civil war that followed the ousting of the Khmer Rouge.  In Battambang,

the worst affected province, one in ninety people have been injured or killed by landmines.

 

Cambodia is mainly rural-80% of the population lives in the countryside, 40% of its population works in the

agricultural sector. 

 

31% of the population lives below the extreme poverty line: less than 0.45$/day (39% in rural areas)

 

 

 

 

 

 

 

 

 



THE CAMBODIA
COLLABORATION

Who runs the Lidy House Welcome Centre?

The welcome centre began in the 80s. It was initially managed by Om Parom who was later on helped by her niece

Mom, who currently manages the boys house.

 

Om Parom comes from a Catholic family and witnessed the murder of both her parents and her husband by the

Khmer Rouge. Her daughter passed away from measles.

 

After so much sadness and inspired by the spirit of solidarity and generosity of her aunt Lidy, she decided to open

this welcome centre to give an opportunity to less fortunate kids.

 

What does the Lidy House do?

Lidy House is neither an Orphanage nor a Boarding School, but it does provide care and education to children in

vulnerable situations in Cambodia.

 

These are children whose families can no longer support them, and who may otherwise be sold or forced to work

instead of going to school.

 

Lidy House takes these children in and has the following objectives:

1. Provide stable familiar environment

2. Follow up each individual’s studies

3. Reinforce education with extra-curricular lessons

4. Provide a healthy and complete diet

5. Provide hygienic assistance

6. Promote sporting activities to reinforce teamwork and discipline

7. Strengthening the knowledge and appreciation of the Cambodian culture

 

How can I be sure that the money raised will go directly to the ventures described?

St Thomas More College works directly with the Prefecture that runs the Arrupe Centre for those with disabilities

and the Welcome Centre for vulnerable children and young adults.  The College provides the funds directly to the

Prefecture to ensure that they are not diminished through red tape and agencies.  In this way the funds have a direct

and meaningful impact.

 

Each year, selected students and staff from St Thomas More College travel to Cambodia to compete in solidarity

with the disabled children from the Arrupe Centre and visit the young people living at the Lidy House Welcome

Centre.

 

 



THE CAMBODIA
COLLABORATION

Will the money raised be used toward student travel?

No. All those travelling to Cambodia are self-funded.  Further, each traveller must raise $750 each to attend.  The

shortfall in funding for the two ventures is raised through community donations, the BIG Tommy Garage Sale and the

Quiz Night (a joint venture between St Thomas More College and Eddie Rice Camps).

 

How much are you hoping to raise?

We have an ambitious target of just over $20,000 annually.

 

Can I provide a cash donation to help you reach this target?

Yes, please email us at r.birkin@stmc.uwa.edu.au

 

How can I find out more information?

Please email us at r.birkin@stmc.uwa.edu.au


